
Ensure a Strong, Healthy Rotary Club
•	 Develop an action plan for membership development with the Membership Development 

Resource Guide (417, $3) and its companion piece, Club Assessment Tools (download).

•	 Implement the Club Leadership Plan (245, free) to strengthen your club. 

•	 Develop a vision of where your club would like to be in three years with the Strategic 
Planning Guide (download). 

•	 Organize effective information programs for prospective and new members with 	
New Member Orientation: A How-to Guide for Clubs (414, $1). 

•	 Ensure your club is conducting effective service projects that benefit the community and 
influence prospective members’ interest in your club. Communities in Action/Menu of 
Service Opportunities Kit (605, $9). 

•	 Start a leadership development program to enhance club members’ skills and attract 
younger members to your club with this exciting opportunity for professional growth. 
Leadership Development: Your Guide to Starting a Program (250, free). 

Introduce the Benefits of Membership  
to Prospective and New Members

•	 Show video segments from the Membership Video Set (427, $10) to prospective and new 
members to enhance their understanding of what it means to be a Rotarian. Includes 
Welcome to Rotary. 

•	 Distribute the Prospective Member Information Kit (423, $3.50) to club guests, and include 
your club’s brochure. Contents: Welcome to Rotary Folder (265), Rotary Basics (595), 
This Is Rotary (001), What’s Rotary? (419), Rotary Foundation Facts (159), Rotary’s US$200 
Million Challenge Brochure (986). Items also available for individual purchase. 

•	 Show RVM: The Rotarian Video Magazine at club meetings and prospective member 
programs to illustrate the difference Rotary makes in communities around the world 	
(3 DVDs, annual subscription, $30). 

•	 Begin educating new members about Rotary’s many facets by presenting them with a 	
New Member Information Kit (426, $5.50) at their induction ceremony. Contents: Welcome 
to Rotary Folder (265), The ABCs of Rotary (363), RI Theme Brochure (900), Rotary 
Foundation Facts (159), The Rotary Foundation Quick Reference Guide (219), RI and The 
Rotary Foundation Annual Report (187), Rotary’s US$200 Million Challenge Brochure (986). 
Items also available for individual purchase. 

•	 Illustrate how Rotary is making the world a better place by showing This Is Rotary 
(449, $10) at club meetings, new member orientations, and training events. 

•	 Inspire prospective, new, and current Rotarians to become involved in Rotary’s efforts to 
eradicate polio with Rotary’s US$200 Million Challenge DVD (985, $15). 	

•	 Discover the many opportunities for involvement at www.rotary.org/newmembers. 
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“ Rotary lets you give 
something back, in the 
knowledge that you belong 
to the largest family of 
givers.”

— Deanna Ann Duguid,  
Indonesia

RotaRy

Rotary International, the world’s 
first service club organization, 
is made up of 33,000 clubs in 
more than 200 countries and 
geographical areas. Its members 
form a global network of busi-
ness, professional, and commu-
nity leaders who volunteer their 
time and talents to serve their 
communities and the world. 

Rotary’s motto, Service 
Above Self, exemplifies the hu-
manitarian spirit of the organi-
zation’s more than 1.2 million 
members. 

Strong fellowship among 
Rotarians and meaningful 
community and international 
service projects characterize 
Rotary worldwide. 

Rotary enjoys a rich and 
sometimes complex tradition 
and organizational structure, 
with many programs that can 
be confusing to new and even 
not-so-new members. The 
following pages offer a basic 
Rotary education — the fun-
damental knowledge that will 
make every member better in-
formed about Rotary and proud 
to be a Rotarian.

Now online at www.rotary.org/rotarybasics

BaSICS

This is RoTaRy 4:07
Rotary club members from around the globe show how 
the organization’s 1.2 million volunteers are changing  
the world. 

Psa: End Polio now :15

JusT nEEding somE hElP 3:48
Rotary clubs of Missouri, USA transform hunger into  
hope by sponsoring a mobile food pantry.

Psa: missing PiEcE :30

ThE lasT huRdlE 5:35
American Rotarians visit their Indian counterparts to  
learn how Rotary’s PolioPlus program is eradicating polio 
in a country of more than one billion people.

womEn of ThE nilE 5:10
Rotary clubs in Egypt build a training center for local 
women.  

Psa: PEacE PRogRams :30

faRmERs fEEd ThE childREn 7:11
A partnership between Rotary clubs and Heifer 
International provides milk to children in Romanian 
orphanages and hospitals. 

ToTal Running TimE: 27:23
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This is RoTaRy  
Rotary is a global network of community volunteers. With 33,000 clubs in 
more than 200 countries and geographical areas, Rotary members carry 
out humanitarian projects that address today’s challenges such as hunger, 
poverty, illiteracy, and the environment. Rotary’s flagship program aims to 
protect children against polio and eradicate the crippling and sometimes 
fatal disease worldwide.    

Rotary club members represent a cross-section of business and professional 
leaders around the world. These 1.2 million men and women donate their 
expertise, time, and funds to support local and international projects that 

help people in need and promote understanding among cultures. 

RoTaRy mEmbERs 

We hope you will enjoy This Is Rotary – a compilation of stories that tell 
the story of what Rotary is and does at home and around the world. The 
27-minute DVD can help you share Rotary in many ways: as an inspirational 
club program, to introduce the organization to prospective members, or to 
encourage public service in your community. 

You are also encouraged to take this DVD to your local community access 
television station. Working with the station, you may be able to have all or 
part of This Is Rotary broadcast to your community. The station may also be 
interested in learning about – and reporting on – what your local club is doing. 

communiTy accEss TElEvision managERs 

This Is Rotary can be broadcast as one 27-minute program or the stories 
can be accessed and shown individually. You may wish to contact your local 
Rotary club to learn what projects they are working on at local, regional,  
or international levels. They may also be able to work with you to produce  
a segment on local Rotary efforts.

Should you have any questions or would prefer a broadcast-quality tape, 
please contact us at pr@rotary.org or 847 866 3000.  

For more information about Rotary, please visit www.rotary.org. 

Rotary International
One Rotary Center
1560 Sherman Avenue
Evanston, IL 60201-3698 USA
www.rotary.org
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Use social media to get the word out about your club’s projects. 

Promote Rotary in Your Community
•	 Strengthen public awareness and increase club membership with Humanity in Motion V, 

a complete set of Rotary public service announcements for your local media. All materials 	
are ready to use, or they can be customized for your club’s specific needs. Set includes 	
3 CD-ROMs and 1 DVD featuring membership-oriented materials to be used as public service 
announcements for TV, radio, print, billboards, and Internet. 

•	 Learn how to promote club activities with Effective Public Relations: A Guide for Rotary Clubs 
(257, $3).

•	 Wear an End Polio Now pin to publicize Rotary’s efforts to eradicate polio 	
(988, $50/set of 100). 

•	 Embed videos from Rotary International’s YouTube channel on club and district Web sites. 
Welcome to Rotary provides an overview of Rotary membership. Why Rotary? features 
individual Rotarians explaining what Rotary membership means to them.

•	 Invite prospective members to a club meeting with Start with Rotary wallet cards and postcards 
(613, 614, $3 each/packs of 20).

•	 Use Humanity in Motion banner ads on club and district Web sites. 

•	 Use social media to get the word out about your club’s projects 	
(www.rotary.org/socialnetworks).  

•	 Add a link to Rotary Basics Online to your club Web site (www.rotary.org/rotarybasics). 

•	 Display and distribute informational brochures at club meeting sites or businesses in 	
the community. What’s Rotary? (419, $4/pack of 50), This Is Rotary (001, $0.50), 
Rotary Basics (595, $0.75).

How to Propose a  

New Member
It’s as easy as 1 • 2 • 3!

Part B (to be completed by proposed member after board approval) 

I hereby certify that I am qualified for active membership by my current or former status as a business, profes-
sional, or community leader, or as a Rotary Foundation alumnus/a, and by having a place of business or residence 
within the club’s locality or surrounding area.

I understand that, if accepted for membership, it will be my duty to exemplify the Object of Rotary in all my 
daily contacts and activities and to abide by the constitutional documents of Rotary International and the club. 
I agree to pay any admission fees required by the club and to pay annual dues in accordance with the club 
bylaws. I hereby give permission to the club to publish my name and proposed classification, if applicable, to 
its membership.

 
Proposed Member’s Signature Date 

STEP 3 
ENJOY A DIVERSE,  
THRIVING ROTARY CLUB!

Action on Proposal  Date

Received by secretary:  

Former Rotary club contacted (if former Rotarian):

  q  In good standing  q  Not in good standing

Submitted to membership committee:  

Committee decision received:  

  q  Approved q  Disapproved

Submitted to board: 

Board decision received: 

  q  Approved q  Disapproved

Proposed to club:  

  (If any objection has been filed, the board  
should address the issue at its next meeting.)

Final approval by board: 

Rotary information session held: 

Signed form and  
admission fee received:  

Admitted to membership:  

Entered into Member Access:  

To be completed by a club officer 

Classification: 

If member is a former Rotarian, provide previous club 
and district information:

 Club name: 

 District number: 

 Club ID number*: 

 Dates: 
 From To

 Rotary membership ID number*:  

*If unsure of number, contact your Club and District Support  
representative. Find contact information at www.rotary.org.

If an RI program participant or Foundation  
alumnus/a, program(s) and date(s):

Mentor assigned to assist with orientation: 

Rotary magazine subscription:  
q The Rotarian  
q Rotary regional magazine: 

Rotary International 
One Rotary Center 
1560 Sherman Avenue 
Evanston, IL 60201-3698 USA 
www.rotary.org
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Complete the Membership Referral Form at  

www.rotary.org/membershipreferral  
to recommend a friend, family member, business 

associate, or other qualified individual for poten-

tial membership in a club other than your own.

SHARE YOuR PASSION  

fOR ROTARY! 
REfER A MEMBER!

PR
effective

public
relations

a guide for Rotary clubs

Share Your Passion for Rotary
•	 Display the “Spread the Word” poster at club meeting locations to remind Rotarians to invite 

new members. Download from the RI Web site, and print at a local print shop. 

•	 Distribute How to Propose a New Member (254, $6/pack of 25) during a club discussion on 
membership recruitment. 

•	 Complete an online membership referral at www.rotary.org/membershipreferral to refer a 
qualified individual for potential membership. Learn how the online referral, prospective 
member, and relocating Rotarian programs operate in Your Club, the District, and Rotary 
International: Partners in Membership Development (641, download). 

•	 Invite community leaders to attend a club meeting or service project with Start with Rotary 
wallet cards (613, $3/pack of 20). 

When you start with Rotary, 
             good things happen.

Rotary. Humanity in motion.

Start with Rotary
and good things happen.

One Rotary Center

1560 Sherman Avenue

Evanston, IL 60201-3698 USA

www.rotary org

Your Club, the District, 
and Rotary International: 

Partners in Membership 
Development

A study of the conversion rate from inquiry 
to membership shows that about 13 percent 
of those who submitted prospective mem-
ber forms in 2006-07 joined a Rotary club. 
More than 60 percent of Rotarians who 
completed a relocation form joined a club 
in their new community. And 23 percent  
of those referred for Rotary membership 
ultimately became members between  
2003 and 2007.

Four-Year  
Conversion Rates

Four-Year Prospective Member Form  
Conversion Rate

 Total 4,008 4,648 4,691 5,661

 Inducted 585 626 649 750

 Conversion 
Rate

15% 13% 14% 13%

Four-Year Rotarian Relocation Form  
Conversion Rate

 Total 106 148 171 150

 Inducted 55 94 104 100

Conversion 
Rate

52% 64% 61% 67%

Four-Year Rotarian Referral Form  
Conversion Rate

 Total 102 143 239 256

 Inducted 39 26 44 46

Conversion 
Rate

38% 18% 18% 18%
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Start with Rotary
and good things happen.

Start with Rotary
and good things happen.
Start with Rotary
and good things happen.
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Download publications  
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